what does it take to really cut through?

what has people talking about you?
clamouring to do business with you?

the spoken word

Businesses spend many thousands of dollars on
marketing, communications and public relations
to achieve one simple outcome

(((((( TO BE HEARD s)))))

Hearing the story of what you stand for, believe in,
and succeed at makes a huge difference in
achieving your goals.

Your spoken word has a huge power to influence
far beyond other forms of communication.




how your story will be heard

Audio pod casts are completely portable. Audio
can be utilised on IPods, cell phones, portable MP3
playeres, laptops and desktops. They can be used
in down time in :

Lunch breaks
Hotel rooms
Airports lounges,
On short and long haul flights,
train journeys, car commuter trips.

And the beauty is that you can be doing something
else at the same time.
You are not static in front of a screen.

Behind every communications and marketing the-
ory about ‘word of mouth’ ‘viral marketing’ ‘tipping
points’ and ‘elevator speeches’, is one key thing:

A STORY.
Let Spoke help you tell your story.
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spoke’s solution

Spoke records your ‘sound bites’ as digital audio.
The finished product will sum up your key point of
difference in an instance.

Spoke’s director, Andrew Melville is a highly skilled
interviewer and award winning broadcaster who will
work with you to draw out your core story.

Your story is edited as short, sharp one liners that
can then be used as:

Pod casts

Quotes for the media
Speeches
Presentations
Pitches

The elevator speech
Networking content

Successful leaders are rediscovering the power
of the recorded spoken word.




